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SALESFORCE MARKETING CLOUD
USE CASE

Trigger an Offer Based on Behavior

Abstract

This use case demonstrates how you can leverage rules in the SessionM
Campaigns Module and offers in the SessionM Offers Module with Salesforce
Marketing Cloud (SFMC) to deliver personalized content in messaging channels.
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Trigger Offer Based on Behavior

This use case demonstrates how you can leverage rules in the SessionM Campaign Module and
offers in the SessionM Offers Module with Salesforce Marketing Cloud (SFMC) to deliver
personalized content in messaging channels. The association between SessionM and SFMC is
created through the SessionM_Offers data extension.

SessionM_Offers Data Extension

The SessionM/SFMC integration provides SFMC users with the ability to trigger SFMC journeys
based on the status of SessionM offers stored in the SessionM_Offers data extension. The
SessionM_Offers data extension is a database table that resides in SFMC and is updated with
offer data by SessionM.

Data Extensions { Sessionm_OFFERS

Sessionm_OFFERS .
S [ Manags Folce |
40 =3
LAST REFRESHED
CREATED MODIFIED Records 01/28/2019 12:08 PM
01/17/2019 7:45 PM 01/17/2018 7:45 PM
LOCATION
Data Extensions Change Location Attributes
TYPE
Sendable Name Default Value Length Nullable
User_Offer_ID 256 No ':
USED FOR SENDING USED FOR TESTING E
Yes No n

User_ID 256 No

SUBSCRIBER RELATIONSHIP

External_ID relates o subscriber on Subscriber Kay Exiamal 1D 256 Yes

R ]

Ofar IN 28R NA |
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Use Case Workflow

The following image shows the workflow for triggering an offer based on customer behavior.

SMP & SMFC Trigger Offer Use Case Workflow

Create offer
in SessionM
Offers module
sessjon@

Build campaign
in SessionM
session Campaigns
SFMC connector @ modﬁleg
synchronizes offer data

in SessionM_Offers data
e extension

Use Case Walkthrough

The following procedure describes the steps to create a campaign with rules, issue an offer and
synchronize the offer data via the SessionM SFMC Connector. Once the data is available in
SFMC, a marketer can notify customers that an offer is available by including the relevant details

in their channel of choice.

Create Offer in SessionM Offers Module

Begin the workflow by creating the offer that will be presented to your customers.

1. Navigate to SessionM Offer Management Module.

Loyalty
1o
i¥ Reward Store W Loyalty Rules
Create and manage reward stores for your program. Create and manage loyalty engagement rules.
il Loyalty Reporting ﬁ Promo Codes
Monitor program performance Generate unique codes for customers

Point Management
=fits & rewards for Create and manage point systems and accounts.

Offer Management

Create and manage offers, bg
customers.

2. Click the Add Offer button.
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Offers =

Search

Active Completed Drafts Al

Show 10 % entries

3. Enter the title and description. Then select the Offer Type.
Add Offer

Title

10% OFF TOTAL - TEST_SF_OFFER
Maximum 100 Characters.
Description

10% OFF TOTAL - TEST_SF_OFFER

Maximum 1000 Characters.

Offer Type
Percent Check Discount y
P N
GCancel Create Offer ’
N

4. Complete setting up the offer by specifying the Discount Config, Issuance Restrictions and
Redemption Restrictions.

Setup Creative Publish

Discount Config Issuance Restrictions Redemption Restrictions

Percent Check Discount

Percent Check Discount (%)
10

Specify a discount percentage between 0.00 and 100.00. For example, "20" would give a customer 20

Offer Title
Internal {(non-customer-facing) name for the offer, displayed in the offers overview.

Title
10% OFF TOTAL - TEST._

5. On the Publish page, click the Publish button to activate the offer.
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Creative Details
Culture: en

Title
10% OFF TOTAL - TEST_SF_OFFER

Description
10% OFF TOTAL - TEST_SF_OFFER

Terms and Conditions
None

Graphic
None

Build Campaign in SessionM Campaigns Module

1. Navigate to the Campaigns Module in the SessionM platform.
Campaigns & Content

& Creative Templates

Build and manage templates for use within
Campaigns.

! Campaigns
Create i &
high valued behaviors.

to drive

2. On the Campaigns dashboard, click the Create Campaign button.

Filter By: Status v | Ownerw Manage Columns

D%  Campaign Name 3 Type Starts $  Ends $

All Campaigns (97 Campaigns)

Owner # Audience Status 3

3. Select the Promotion campaign type and enter a campaign name.

Choose your campaign type

~ Standard
Messaging Promotion
Promete an offer and/or Incentivize users to perform a
Promotion

specific behavior
Participation Challenge

SMS Optin Name your campaign®

Global SMS Opt In SF_Trigger_Offer_Demo
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4. Under Customer Behavior, click the Edit Behavior link.

All Campaigns » SF_Trigger_Offer_Demo

€D sF_Trigger_Offer_Demo “0”"“ Delete m

Setup Advanced Settings
Campaign Runtime Targeting Customer Behavior
# Edit Runtime # Edit Targeting # Edit Behavior
Campalgn Opt-In
Net required

Campalign Runtime
01728/2019 3:31pm - 02/28/2019 3:31pm

5. Use the Behavior Builder to define the rule set that triggers the offer. In this example, a
custom event named Custom_Offer_Trigger_Event is used to trigger the campaign rules.

v QOffer Trigger

All of these events W i}

Offer Trigger : Rule 1

Engages in Custom Event i}
* Restrictions

Custom Event Name (event name as passed to the SessionM
Platform)

Custam_Offer_Trigger_Event

Total Number of Times (total number of times the user must
complete the event before earning the outcome)

1 time(s)

6. Under Outcomes, click the Add Outcome link.

€ SF_Trigger_Offer_Demo, Behavior o)

Qutcomes

' Offer Trigger © Add Outcomes

7. On the Add Outcome Screen, click the + Offer button.

Add Qutcome

+ Offer
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8. Select +Offers from the drop down list.

Awards & Offers Advanced

Awards >

Points (Incentives)
Offers

Triggered Event

9. Select the offer from the list of available offers, then click the Save button.

10. On the Campaigns Setup page, click the Launch button to activate the campaign.

All Campaigns > SF_Trigger_Offer_Demo

€D sF_Trigger_Offer_Demo Woe Delote m
Setup Advanced Settings
Campaign Runtime Targeting Customer Behavior
# Edit Runtime #" Edit Targeting # Edit Behavior

Campaign Opt-In
Not required

Campalgn Runtime
0128/2019 3:31pm - 02/28/2018
3:31pm

Once activated, the Campaign rules engine listens for this behavior and then assigns the offer to

the user’s wallet.

SEMC Connector Synchronizes Offer Data

The SFMC connector listens for triggered offers and automatically synchronizes the offer data to

the SessionM_Offers data extension.
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SFMC Automation Studio Job — Import Offer Data

Note: Only one Automation Studio job is required to support importing SesionM offers (bulk or
triggered). Skip the following procedure if a Studio Automation job has been configured to issue
SessionM offers.

In SFMC, navigate to the Automation Studio and set up and configure the import.

1. Click the New Automation button.

.‘M‘I.EJ'HHIJHEUI:ID e - ] Pemctacs  DEY Glrpll'll'l-l-h

Croprvieas

¥] Aarergraa.

2. Under Starting Sources, click and drag File Drop onto the canvas.

< 1= Browse All Automations

Audiences Import SUMMARY WORKFLOW ACTIVITY
P + 10/12/2018 4:01 PM 1 ACTIVITY NO ACTIVITY.
LAST SAVED IN 1STEP
STARTING SOURCES < STARTING SOURCE Step 1 o
ANNOTATIONS
FILE DROP

[ =
Schedule 1.1 Import File -
i =
ACTIVITIES
Definition
it
E a FILE LOCATION:
g import\audiences\

‘QUEUE FILES:

Yes

Once activated, this
autormation will run when

— > a file is dropped into the
Y / E directory:

import\audiences\

Data Extract Data Factory File Transfer
Utility

Filter Fire Event Import File

3. Click Edit on the File Drop. Choose the folder where the Offers CSV files are exported.
SessionM recommends that files be organized based on file contents.
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In this example we have configured export of audience file to an "audiences” folder in SFTP.

File Drop Setup

Choose Directory

Select a directory. When a file is dropped into this directory, the automation begins. Select Use filename pattern if the automation will be triggerec
filename.

® No Filename Pattern @ v & import

N & offers
Use Filename Pattern @ B
B zudiences

B triggered_automations

4. Click on Import File Definition to set up the import definition workflow.

< 12 Browse All Automations

Audiences Import SUMMARY WORKFLOW ACTIVITY
P  10/12/2018401PM | < 1 ACTIVITY NO ACTIVITY
LAST SAVED IN 1STEP
STARTING SOURCES < STARTING SOURCE Step 1 ﬁ Step 2
ANOTATIONS
FILE DROP
=
B
Schedule File Drop 1.1 Import File

Ei Edit ?umeﬂnce
ACTVITIES port
iacive
FILE LOCATION:
import\audiences\
QUEUE FILES:
Data Extract Data Factory File Transfer Yee

Utilit
e Once activated, this

automation will run when

- afile s dropped into the
Y F directory:

import\audiences\
Filter Fire Event Import File
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5. Add a Name and Description. Click Next to continue.

Edit Import Definition

ACTIVITY INFO IMPQORT FILE DESTINATION MAPPING REVIEW
Audience Import Definition
Description Add description here...
External Key CA91B026-BRA0-LCFC-B817-8DFRELLB5AA0
+  Send notification email to: integraticn@sessionm.com

An email is sent when an import completes.

6. Choose the file location and naming pattern, then click Next.

File Location* SessionM Audiences -

This is a current view of your chasen
v @ import

v @ audiences

« Audiences-10-12-2018.csv

File Naming Pattern” § %o YoFILENAME_FROM _TRIGGER% %

Example File Name: Yo% FILENAME_FROM_TRIGGER%0%0
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7. Choose the Data Extension in which to load data. In this example, you are loading data into
“SessionM_Audiences”. Click Next.

- - =
i e il P S TIRATICH [T Biuli
ey B
— [+
[T TRTTRL, &TY HCTED UL
v i D Bt

CTHAN  DEAE
TR

B e

B s Do e

hass el SR P B ]
e ae——
Bt D e

8. Choose the Data Action that indicates how data should be loaded. In this example, choose

Add and Update data. Then be sure to map the columns from the CSV file to the DE fields.
Click Next.

L . 4 ® °

ACTIVITY INFOQ INPOe™ rine OELTINATION MAPT NG ATYwW

Duts Acsow Az Oray jpdiate Crvy ® Ao ane Lpdee Cewrwrrn @
Akt ~ww it L3 pur larget dets \ostate et Al g -, s e Lpvdats ssattng data auf scie! new dals o werwety Pw Cumy
.- te'e P s Vet ety et it targe! dece eet ey
® Vg ty Hmacwr Bow © Nup oy Ordre @ Vg My @
MRROANY ACDIINCEYS IDATA EATINGON
- ity VA vy
L D
B -
FaTiare
mNare
Segutit o Oem
Jwden
'he vt W fove e g Smaeny | Ve e b p e
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ACTIVITY INFO

Activity Info
Name

External Key

IMPORT FILE DESTINATION MAPPING REVIEW

Audience Import Definition

CB91B026-BOA0-4CFC-BB17-BDFBEALB5BA9

Email i ion

Description

Destination

Data Extension

integratior ionm.com

SessionM_Audiences

Import File

File Location

File Naming Pattern
Date Format
Delimiter

Bad Data Behavior

Import Options

Mapping
Data Action

File Mapping
SOURCE
[Matching Header]
[Matching Header]

[Matching Header]

session ()

9. On the Review screen, review your settings and click Finish when complete.

SessionM Audiences

Yo Y FILENAME_FROM_TRIGGER %% %
English (United States)

Comma

Skip rows with bad data

Respect double quotes (") as a text delimiter

Add and Update

Map by Header Row
"SESSIONM_AUDIENCES" (DATA EXTENSION)
External_ID
FirstName

LastName

10. Back on the Workflow tab, Save and then Activate your automation.

M SUMNARY WORKFLOW ACTIVITY
-l V22019 v 1 ACTIVITY NG ACTINITY
LAST WWED ™ | 2T
STARTING SOURCES < FRATING SOURCE Ives ) &
FILE DROP ‘_ =
T ko 1.1 Impoet Fie >
e Asdnce
ACTIVITIES o""::':m
e
B g B mportlavoences)
QUELE MU
Dema Coract Dats Factory Tow Towrwter Yeu
ey
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extension.

{ [i-] Data Extensions { Sessionm_OFFERS

Sessionm_OFFERS

Offer_Order_ID = | Saarch

Offer_Qrder_ID

6526

6528

6529

6530

6531

Properties

Records

2 @ | Import || Export

User_Offer ID  User_ID Exteral_ID offer_ID
2004153b- ca2Bacrs- ca2B4dfd- 3¢855dd7-
d287-46a5- 134a-11e8- 134a-11e8- 3365-41ab-
99ag- B184- 8184~ a210-

b1 801133575276
58503790- ca2Badrs- ca2Badfd- 34855dd7-
T489-4050- 134a-11e8- 134a-11e8- 3365-41ab-
ffdc- B184- 8184 210-

b1 801133575276
9337 et caze4agrs- cazsagd- 30855407+
0220-4551 134a-11e9- 134a-11e8- 3365-41ab-
afial. 8184 8184 8210

bt Bof133575276
6a8d2d95- cazB4crs- ca2B4did- 3¢855dd7-
d220-4164- 134a-11e8- 134a-1108- 3365-41ab-
aB42- B184- B184- a210-
o bt 8ot133575276
d39Me3s- ca2B4crd- ca2Bdaid- 3d855dd7-
JcbT-4e16- 134a-11e8- 134a-11e8- 3365-41ab-
8fla- B184- 8184 a210-

b Bt
o7fatfoe- ca2edars- cazgdats- 30855d47-

1-8of8items 25 s PerPage

Offer_Name
Fixed
Amount

Test Offer

Fixed
Amount
Test Offer

Fixed

Test Offer

Fixed

Test Offer

Fied

Tast Offer

Fixed
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Offer_Description

Fixad Amount
Test Offer

Fixed Amount
Tast Offer

Fixed Amount
Tast Offer

Fixed Amount
Test Offor

Fixed Amount
Test Offer

Fised Amaunt

Offer_Type

fixed_amount_discount

fixed_amount_discount

fled_amount_ciscount

fixed_amount_discount

fixed_amount_discount

fixed amount discount
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11. Once active, your automation picks up any new audience files and loads it to the data

Offer_Status

ISSUED

ISSUED

ISSUED

ISSUED

ISSUED

ISSUED

Status_Date

W52018
10:24:41

V52018
10:36:57

¥52019
10:40:32

¥52018
10:48:53

82019
234:34

¥e2018

Acquire_Date

52018
10:24:41

WS/2018
10:36:57

¥52019
10:40:32

52019
10:48:53

82019
23434 PM

¥ez0e

L3}

Redemption_Start Date  Redemption_End,

2022018 6:00:00 PM
/22018 6:00:00 PM
27212019 6:00:00 PM
20212019 6:00:00 PM
/22018 6:00:00 FM

27272018 6:00.00 PM
Page |1 |-||of1
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